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Characteristic problems of family business
Eva MALOVICS - Bedta VAJDA

Family business (not equivalent with small-and medium-sized enterprises) is a dom-
inant enterprise form; according to estimates, 65-80 percent of companies are run by
families. They also play a significant role in the Hungarian economy, however, only
little research has been made about their needs and special characteristics. As a be-
ginning of our research, on the basis of English- and German language publications
of research results, we investigate how international results and models can be im-
plemented and adopted into a Hungarian setting.

While family businesses may exploit their common history, identity, lan-
guage, as well as from the fact that commitment to the family can increase commit-
ment to work, we must also acknowledge that intimacy in their activities may be an
expense on professionalism. Meeting dual (family and business) expectations may
result in management innovations.

The aim of our research is to identify systems of values and features of busi-
ness-family systems that ensure continuity, thus encouraging the innovativeness of
family businesses.

Keywords: family business, management, model adaptation

Dilemmas in the operationalization process of sustainability
measurement

Gyorgy MALOVICS

The question of well-being is intensively debated in economics for a long time. In
the last decades the debate on environmental sustainability joined to the debate on
well-being because future well-being is to a high extent influenced by environmental
changes.

Both well-being and environmental sustainability are complex notions. This
study aims to analyze the dilemmas appearing when operationalizing the latter one.
We apply an economic approach, i.e. dilemmas of operationalization are analyzed
based on our economic knowledge on sustainability. The main conclusions are that
(1) we face unavoidable dilemmas when creating measurement tools for complex
notions; (2) environmental economics and ecological economics provide us im-
portant aspects in order to be able to make our choices of operationalization regard-
ing the operationalization dilemmas of sustainability; still, (3) these choices are nec-
essarily accompanied by a certain extent of trade-offs and thus value judgments.
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This eventuates that one of the main task of the researcher in the operationali-
zation process of the notion of sustainability is to introduce trade-offs and value
judgments behind the relating operationalization choices and measurement tools. It
becomes especially important if environmental economists and ecological econo-
mists do not want to commit the same faults (reductionism) which they criticize in
mainstream textbook economics.
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University-Industry Relations: a case study of the Oxford
University

Benedek NAGY

An increasingly important function of universities is transfering knowledge not only
through teaching but also throug industrial connections. This is the much empha-
sised third mission of universities. This paper will first gives an overview of the lit-
erature of the divers aspects of the university-industry relationships, and how these
aspects are treated theoretically. Second, through a case study of the Oxford Univer-
sity it will give a good example how university-industry relations can be successful-
ly managed in practise.
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Effects of the regional networks in development of SMEs
Gdbor PAPANEK

During the past decades in the developed countries the dynamism of the SME sphere
was the main actors of the economic development, and in the coming years in the
Hungarian economy this firm group will give the engine for the growth as well. So,
the basic interest of the Hungarian society is to create all conditions of the rapid in-
crease of SME’s performance. In Hungary however, in spite of the realisation of
many economic researches about the topic, among the spatial experts only seems to
be well known, that the inter-firm relations influence also the dynamism of SMEs.
Because of this in my presentation I will analyse the opportunity and problems of
this relations, in order to initiate an inter-disciplinarian exchange of views of the
conference participants.
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