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A Comparative Analysis of the 2019 European Elections 
Campaigning of Political Parties Belonging to Identity and 

Democracy Group 

The 2019 EPE were an important moment for the new Identity and 
Democracy Group (June 12, 2019) where the right-wing nationalist and 
populist forces finally came together to create a common and strong 
opposition to the EU. This paper aims to identify the presence of possible 
common traits used in the creation of a transnational campaign through a 
comparative analysis of the campaigns realized by the nine ID member 
parties (FPÖ; VB; DF; EKRE; PS; RN; AfD; LN; SPD). 

From the meeting on April 9 since the closing of the campaign on May 18 
in Milan, the leaders of the ID parties joined some coordinated initiatives 
during the 2019 campaign to reinforce the image of a strong and cohesive 
group which is enthusiastic and capable to collaborate in the creation of a 
“Europe of nations”. Images of Matteo Salvini and Marine Le Pen talking and 
greeting at these events flood the social profiles of political parties and 
represent the attempt to realize a “transnational campaign”. Nevertheless, 
the electoral materials (posters, commercials and Fb posts) follow an 
“independent” communication strategy based on the national dimension, in 
line with the nationalist and sovereigntist character of the ID political 
parties. The results of the analysis show some similarities, such as the large 
use of social media, the negative advertising toward the European 
supranational élite, the appeal to the people, the negative representation of 
Europe, the focus on immigration, that are justified by the presence of the 
common ideological and programmatic manifesto, but not denoted the will 
to carry out a visual coordinated transnational campaign. 

 
 


